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GENERAL REVIEW OF THE AQUITAINE EXPERIENCE:
PARICIPANTS’ PROFILES, CHALLENGES...

THE AQUITAINE POLE: OPPORTUNITY FOR A NEW CONCEPT
TO MAXIMIZE SPACE

9 LESSONS TO IMPROVE THE  TRANSCREATIVA
METHODOLOGY MODEL
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TRANSCREATI A

AIM : IMAGINE THE CREATIVE POLE AS A FAVORABLE
SPACE FOR TEAM WORK, TRAINING, CREATIVITY,
MEETINGS, COLLABORATION, CONFERENCES,.FOR ALL
THE STAKEHOLDERS IN THE SAME ROOM =» a;%_
HUB CREATIF ;
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1. CHALLENGE CHOICE

2. COMPANY INVOLVMENT
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THANKS FOR YOUR ATTENTION
Contact : jbagieu@antic—paysbasque.com — +33 5 32 09
11 96
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